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2020
76,035

28,629
37.7%
3,514
4.6%
3,514

4.6%

2021
88,141

32,390
36.7%
4,862
5.5%
4,914
5.6%
7,980
9.1%
5,026
5.7%
5,026
5.7%

1.274

2022
92,593

32,690
35.3%
5,423
5.9%
5,989
6.5%
9,120
9.9%
5,303
5.7%
5,302
5.7%

1.342

YoY
5.1%

0.9%
-1.4ppt
11.6%
0.4ppt
21.9%
0.9ppt
14.3%
0.8ppt

5.5%
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2022

ARFEAR EALEE O
RS 67,751 76,514 78,269 2.3% 84.5% -2.3ppt
K 2,634 4,240 5,652 33.3% 6.1% +1.3ppt

5ka 4,573 4,949 3,862 -22.0% 4.2% -1.4ppt
Hth 1,077 2,438 4,810 97.3% 5.2% +2.4ppt

ait 76,035 88,141 92,593 5.1% 100.0% /
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